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sponsorship levelssponsorship levels
Engineer $5,000

Logos on signage at the event and placement of company banner that you provide along
the fencing of the bridge
Featured in all media advertisements, including radio, television, print, and digital media
Logos on all social media platforms
Logo placement on United Way website linked to your website
Logo on event t-shirt
Eight free tickets with the opportunity to purchase additional tickets before general
public sales begin

Conductor $3,000
Logos on signage at the event and placement of company banner that you provide along
the fencing of the bridge
Logos on all advertisement placed in local and statewide newspapers and magazines
Logos on all social media platforms
Logo placement on United Way website linked to your website
Logo on event t-shirt
Six free tickets

Signalman $2,000

Stationmaster $1,000

Logos on signage at the event and placement of company banner that you provide along
the fencing of the bridge
Logos on all advertisement placed in local and statewide newspapers and magazines
Logos on all social media platforms
Logo placement on United Way website linked to your website
Four free tickets

Logos on signage at the event and placement of company banner that you provide along
the fencing of the bridge
Logos on all advertisement placed in local and statewide newspapers and magazines
Logos on all social media platforms
Logo placement on United Way website linked to your website
Two free tickets
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